
Olanrewaju AbdulHamid
Email & Lifecycle Marketing Specialist · Klaviyo

Email hello@thefullstackemailguy.com Portfolio thefullstackemailguy.com

Work Remote · 08:00–20:00 GMT+1 · overlaps UK, EU and US East mornings Open to Full-time and contract

PROF I L E

Email and lifecycle marketer who handles the whole channel: strategy, copy, design and the Klaviyo build. Over three years I
supported three ecommerce agencies, planning and building lifecycle flows and campaigns, managing segmentation and using
cohort analysis to decide what to send, to whom and when. A pharmacy graduate (B.Pharm), I bring a compliance-aware eye to
supplement, skincare and wellness messaging.

EXPER I ENCE

Email & Lifecycle Marketing · Confidential agency engagements 2022 – 2025
Three ecommerce agencies · remote

Supported three ecommerce agencies with email strategy, copywriting, design and Klaviyo implementation.

Planned and built automated lifecycle flows: welcome, browse and cart recovery, checkout, post-purchase, replenishment,
win-back and sunset.

Developed email campaigns end to end, from strategy and copy through design and Klaviyo builds.

Managed audience segmentation to support relevant targeting and protect deliverability.

Analysed customer cohorts to inform lifecycle strategy and campaign planning.

Worked across several client accounts at once, matching each brand's voice and handing off to account and design teams.
Agency and client names, original assets and performance data are withheld for confidentiality.

Independent · Digital products
Built funnels and direct-response email sequences that sold digital products to 1,277 buyers.

SELECTED  PORTFOL IO  PROJECTS  (concept work for fictional brands)

Abandoned checkout split by cart value · Shopify, Klaviyo. Routed carts at $100: a tiered gift for high-value carts and social
proof for the rest, instead of a blanket discount. Six emails, conditional splits and a holdout test plan.

First 60 days post-purchase · Shopify, Klaviyo. Six touches that earn trust before selling: usage education, review capture, a
cross-sell feed and replenishment timed to product use.

Deliverability rescue · Klaviyo, Recharge, DNS. Authentication (SPF, DKIM, DMARC), engagement-based sending and a sunset
flow to bring a 50,000-profile list back to inbox placement.

Campaigns: a three-email product launch, a weekly editorial newsletter and a 72-hour warehouse sale.

SK I L LS

Lifecycle strategy Flow architecture, customer journeys, campaign calendars, offer strategy, cohort analysis

Klaviyo Flows, conditional splits, segmentation, dynamic content, A/B and holdout testing, reporting

Copywriting Subject lines, preview text, direct-response body copy, SMS

Design Mobile-first email design and modular templates in Figma

Deliverability SPF, DKIM, DMARC, Google Postmaster Tools, list hygiene and sunset policies

Tools Klaviyo, Shopify, Recharge, Figma, Google Postmaster Tools

EDUCAT ION

Bachelor of Pharmacy (B.Pharm) 2020 – 2025
Igbinedion University, Okada

CERT I F ICAT IONS

Klaviyo Practitioner Certificate
Klaviyo Strategist Certificate

ADD IT IONAL  EXPER I ENCE

Pharmacy Attendant 2020 – 2024
Adolas Pharmacy and Stores · customer counselling, inventory,
records

Industrial Training Apr – Sep 2024
De-Shalom Pharmacy Limited · patient counselling, product
knowledge

LANGUAGES

English, Yoruba

References available on request.


